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1.3.1 Institution integrates crosscutting issues relevant to
Professional Ethics, Gender, Human Values, Environment and
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Sr. No
Program

Cross-
Name Course Title Course Code

cross- cutting

issues

Address

1. FYBA Mantrupanchak Kavitasangrah 1027

Gender

Issues

2. SYBA Social Psychology 2227

3. TYBA Political Ideology 3167

4. FYBA
Vitthal to Aala Aala & Handabhar

Chandnya
11022B

5. FYBA Element of Geomorphology 1207

Environment

and

Sustainability

6. FYBA Indian Economy : Problem & Prospect 1157

7. SYBA
Element of Climatology and

Oceanography
2207

8. FYBA Indian Economic Environment 11151

9. FYBA Indian Economic Environment 11152

10. SYBA Environmental Awareness 2999

11. SYB.Com Environmental Awareness 2777
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12. TYBA Regional Geography of India 3207

13. FYBA Compulsory English 1017

Social Ethics

14. SYBA Compulsory English 2017

15. SYBA Samajik Natak – Natsamrat 2028

16. TYBA Industrial Psychology 3227

17. FYBA Foundation of Psychology 11221

18. FYBA Introduction to Social Psychology 11222

19. FYBA Indian Government & Politics 1167

Human

Rights

20. FYBA Introduction to Indian Constitution 11161A

21. FYBA Introduction to Indian Constitution 11162A

22. SYBA Political Theory & Concept 2167

23. TYBA International Politics 3168

24. TYBA Industrial Psychology 3227
Human

Values and

Professional

Ethics

25. FYB.Com Marketing & Salesmanship 1253

26. FYB.Com Marketing & Salesmanship 116 C

27. FYB.Com Marketing & Salesmanship 126 C

28. FYB.Com Value Education 12019











1. Acquaint Students with basic concepts, theories and applications of Social

psychology

2. Familiarize students with group behaviour

3. Underline the importance of Close Relationships and Pro- social behaviour

Chapter 1 Understanding the Field of Social psychology
1.1 Definition and Three levels of Behaviour

1.2 History and Related Fields ( Anthropology, Sociology, Gender Studies )

1.3 Role of theory in Social Psychology – Cognitive, Learning, Motivation

1.4 Social Psychology Research in the areas of Family, Law, Health and Industry

1.5 Application – Use of Internet in data collection in Social Psychology

Chapter 2 Understanding Self and Gender
2.1 What is Self? – Real, Ideal and Social Self

2.2 Concepts related to self – Self Concept, Self-Presentation, Self-Regulation and

Impression Management

2.3 What is Gender, Gender Role Development?

2.4 Gender Differences in Self Esteem

2.5 Application – Improving Self Esteem (Tests)

Chapter 3 Behaviour in Groups and Social Influence
3.1 Definition, Characteristics and Types of Behaviour

3.2 Group Decision Making, Cooperation v/s Competition

3.3 Leadership- definition and characteristics

3.4 Conformity- nature and factors, Obedience

3.5 Application- Use of Compliance techniques – foot in the door, door in the face,

that’s   not all, low ball, pique technique



Chapter 4 Attitudes and Prejudice
4.1 Definition, nature, components of attitudes

4.2 Attitude and Behaviour

4.3 Definition and Causes of Prejudice

4.4 Relationship between Prejudice, Discrimination and Exclusion

4.5 Application – Attitudinal Change and Reducing Prejudices

Chapter 5 Interpersonal attraction and Close Relationships
5.1 Internal Determinants of attraction – affiliation, affect

5.2 External determinants of attraction – proximity, observable factors

5.3 Interactive Determinants of Attraction, Effects of Rejection

5.4 Close Relationships –family, friendship, love – theories of Love

5.5 Application – Marriage – preparedness and problems- need for premarital and

marital counselling

Chapter 6 Aggression
6.1 Definition and Levels (Irritation, Anger, Aggression, Violence)

6.2 Forms of aggression – inter group, intra group, child sexual abuse, domestic

violence, workplace violence, bullying, ragging

6.3 Causes of aggression (theories -biological, Instinct, psycho social cognitive)

6.4 Perspectives – environmental,cultural, media

6.5 Application – Prevention and Control of Aggression

Chapter 7 Pro- social behaviour
7.1 Motives for Pro- social Behaviour

7.2 Dealing with Emergencies and Bystander effect

7.3 Internal and external factors influencing Pro-social behaviour

7.4 Commitment to Socially responsible behaviour

7.5 Application – How to increase pro – social behaviour

Chapter 8 Communication
8.1 Definition, Process and Types- Verbal, Non verbal

8.2 Codes for Non - verbal Communication

8.3 Healthy and Unhealthy communication

8.4 Communication skills – presentation, Group Discussion, Interview

8.5 Application – Tips on how to communicate effectively



Books for reading:

Baron R, Byrne D, Branscombe N( 2014), Social Psychology ,13 th edition ,Pearson

Publications, New Delhi

Baron R, Byrne D, Branscombe N, BharadwajG ( 2009), Social Psychology, Indian

adaptation ,Pearson  , New Delhi

Taylor, Pepleau and Sears( 2005) ,Social Psychology, 12th edition, Pearson, New

Delhi

Natu S.A, Vaidya A, Rajhans M( 2012),Samajik Manasshastra, , Pearson

Publications, New Delhi

Golwilkar S , Abhyankar S, Kher T(2012 ) , Samajik Manasshastra, Narendra

Prakashan, Pune

Gadekar( 2013), Pragatik Samajik Manasshastra, Diamond Publications, Pune

Deshpande, Sinharay, Vaidya, Samajik Manasshastra,

Tadsare, Tambake, Patil, Darekar ( 2008), , Samajik Manasshastra,Phadke

Prakashan, Pune

Weiten, W. and Lloyd, M. Indian Edition 8th (2007). Psychology applied to modern

life: Adjustment in the 21st century. Thomson



SAVITRIBAI PHULE PUNE UNIVERSITY, PUNE.

POLITICAL SCIENCE

Syllabus for TYBA

80:20 Pattern to be implemented from 2015-16

General  Course

     Paper No       Paper Title

    G - 3    Political Ideologies
OR

 G - 3                     Local Self Government In Maharashtra

Special Course

   S - 3     Public Administration

   S - 4             International Politics



2

SYLLABUS FOR TYBA POLITICAL SCIENCE (G-3)

POLITICAL IDEALOGIES

Course Rationale:
This paper studies the role of different political ideologies and their impact in politics. Each

ideology is critically studied in its historical context. In course of its evolution and development, the
different streams and subtle nuances within each ideology, the changes and continuities in its doctrine
and its relevance to contemporary times are highlighted. The close link between an idea and its actual
realization in public policy needs to be explained as well. The philosophical basis of the ideologies is
emphasized with special emphasis on key thinkers and their theoretical formulations. The legacy of all
the major ideologies is to be critically assessed.

SECTION-I

UNIT-I: - Ideology               08
a) Origin, Meaning, Definition
b) Nature and Scope

UNIT-II: - Nationalism         14
a) Meaning, Definitions and Elements
b) Progressive and Reactionary
c) Internationalism

UNIT-III: - Democratic Socialism        14
a) Meaning, Nature and Features
b) Achievements and  Limitations
c) Types : Febianism, Syndicalism, Guild Socialism

UNIT-IV: - Fascism          12
a) Factors responsible for the rise of Fascism
b) Principles
c) Corporate State

SECTION-II

UNIT-V: - Marxism          12
a) Historical Materialism
b) Theory of Surplus Value
c) Marxian State

UNIT-VI: - Phule-Ambekarism        12
a) Equality
b) Religion
c) Democracy



3

UNIT-VII: -   Gandhism         12
a) Truth and Non-Violence
b) Theory of Satyagraha
c) Gram Swaraj

UNIT-VIII: - Feminism         12
a) Meaning and Nature
b) Liberal Feminism
c) Feminism in India : Caste, Patriarchy, Women’s Representation

Readings:

L. P. Baradat, Political Ideologies: Their Origins and Impact, Englewood Cliffs NJ, Prentice Hall, 1989.
. ————, The Liberal Tradition in China, Hong Kong and New York, Chinese University of Hong
Kong Press, 1983.
 D. Bell, The End of Ideology, New York, The Free Press, 1960.
R. N. Berki, Socialism, London, John Dent and Sons, 1975.
Sir I. Berlin, “Nationalism: Past Neglect and Present Power” in H. Hardy (ed.) Against the Current,
Oxford, Oxford University Press, 1981.
J. Bondurant, Conquest of Violence: the Gandhian Philosophy of Conflict, Berkeley, University of
California Press, 1965.
 R. M. Christenson, et al., Ideologies and Modern Politics, London, Thomas Nelson and Sons, 1971.
 P. Gay, The Dilemma of Democratic Socialism: Eduard Bernstein’s challenge to Marx, New York,
Columbia University Press, 1952.
 E. Gellner, Nations and Nationalism, Oxford, Blackwell, 1983.Political Science 76 J. Gray, Liberalism,
Minneapolis, University of Minnesota Press, 1986.
 J. Gray, Liberalisms: Essays in Political Philosophy, London, Rout ledge, 1989.
D. Ingersoll and R.K. Mathews, The Philosophic Roots of Modern Ideologies: Liberalism, Communism
and Fascism, Englewood Cliffs NJ, Prentice Hall, 1991.
 R. N. Iyer, The Moral and Political Thought of Mahatma Gandhi, New York, Oxford University Press,
1973.
M. Kitchen, Fascism, London, Dent, 1979.
D. J. Manning, Liberalism, London, John Dent and Sons, 1976.
 H. C. Mansfield, The Spirit of Liberalism, Cambridge, Harvard University Press. Political Science 77
D. McLellan, Marxism after Marx, London, Macmillan, 1975.
————, On Nationality, Oxford, The Clarendon Press, 1995.
Dr.Lodhi Kaniz Fatma Niyaz Ahmed, Modern Political Ideologies, Success Publication, Pune, 2015.
Dr. Benke Suvarna, Political Theory (Marathi), Peasant Publication, Jalgaon, 2014.
Dr. Chavan Shankar, Modern Political Ideology (Marathi), Pratima Prakashan,  Pune.
Dr. Devare P.D., & Dr. D.S. Nikumbh, Modern Political Ideologies (Marathi), Prashant Publication,
Jalgaon, 2008.
Dr. Date Sunil & Dr. Dhobale Ramesh, Political Ideologies (Marathi), Vidya Book Publishers,
Aurangabad, 2009.
Dr. Rathi Shubhangi, Modern Political Ideologies (Marathi), Atharva Publication, Jalgaon, 2014.
Kulkarni A.N., Modern Political Ideologies, Vidya Prakashann Nagpur, 2014

    OR
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University of Pune

BOARD OF STUDIES IN ECONOMICS

F.Y.B.A. Economics Revised Syllabus
(From June - 2013)

        G-1 Indian Economy – Problems and Prospects
       OR

G-I Agricultural Economics

UNIVERSITY OF PUNE

BOARD OF STUDY IN ECONOMICS

F.Y.B.A. ECONOMICS REVISED SYLLABUS COMMITTEE.

Dr. Suhas Avhad     Chairman

Dr. N.R. Dangat    Coordinator

Dr. R.Y.Shide    BOS Member

Dr. S.K Pagar    BOS Member

Dr. R.K Datir.     Subject Expert

Dr. R.G Rasal.     Subject Expert



University of Pune
F.Y.B.A. Economics Revised Syllabus.

G-1 Indian Economy – Problems and Prospects
(From June - 2013)

Section – I

1. Developing Economy.      (12)

  1.1 Developed and Developing Economy – Meaning & Concept.

 1.2 Basic Characteristics of Indian Economy as a Developing Economy.

  1.3 Comparison of Indian Economy with Developed Countries –

                  a) Population b) Per-capita Income c) Human Development Index.

                  d) Agriculture   e) Industry    f) Service Sector.

  1.4 Major issues of Development in India

2. Population .         (12)

 2.1 Theory of Demographic Transition.

 2.2 Size and Growth of Population.

 2.3 Features of Indian population

  2.3.1Sex  Composition.

  2.3.2 Rural Urban Distribution.

  2.3..3  Age Composition.

  2.3.4   Density of Population.

  2.3.5  Occupational Distribution.

  2.3.6  Quality of Population.

 2.4 Causes of growing Population.- High Birth rate and

   Decreasing Death rate.

 2.5 Problems of Over Population

 2.6 Measures for Population Control.

 2.7 Population Policy 2005 onward

3. Poverty and Unemployment     (12)

3.1 Meaning and Concept of Poverty.

3.2       Poverty line- Need of redefining.

3.3       Measurement of Poverty.

3.4       Causes of Poverty.



3.5       Measures of eradication of Poverty.

3.6 Unemployment – Nature & Types, Causes & Measures

4. Agriculture.         (12)

 4.1 Place of Agriculture in Indian economy.

 4.2 Agricultural Productivity – Causes of Low Productivity & Measures.

 4.3 Green Revolution- Achievements & Failures.

 4.4 Sources of Agricultural Finance.

 4.5 Agricultural Marketing – Defects & Measures.

4.6      Suicide of Farmer’s -  Causes and Measures to prevent Farmer’s Suicide

           4.7      Special Economic Zone- Concept, Features, Problems.

Section – II

5. Industry.         (12)

 5.1   Role of Industrialization.

 5.2   Industrial Policy – 1991.

 5.3    New Economic Reforms – Concept

                   i) Liberalization  ii) Privatisation,  iii) Globalization   .

5.4 Small and Large Scale Industry – Growth and Problems.

5.5  Growth of Knowledge Based Industry – IT, Software Consultancy.

6. Labour.          (12)

  6.1 Meaning and Classification of Labour.

  6.2 Characteristics of Industrial Labour.

  6.3 Industrial Dispute :- Causes, Measures for Settlement.

  6.4 Social Security Measures in India.

7. Planning.          (12)

  7.1 Meaning, Concept, Need and Objectives.

  7.2 Types of Planning – Merits and Demerits.

  7.3 Objectives, Achievements, and Failures of 11th Five Year  Plan.

  7.4     Objectives, of 12th five year plan

8. Economy of Maharashtra.      (12)

  8.1 Salient Features of Economy of Maharashtra.

  8.2 Co-operative Movement – Progress, Problems & Prospectus.



UNIVERSITY OF PUNE
Revised structure of Syllabus for B.A. Geography to be effective from

F.Y.B.A. – June, 2013
S.Y.B.A. – June, 2014
T.Y.B.A. – June, 2015

F.Y.B.A.
G-1 Gg-110 Elements of Geomorphology

S.Y.B.A.
G-2

G-2

S-1

S-1

S-2

Gg-210 Elements of Climatology and Oceanography

OR

Gg-210 Geography of Disaster Management

Gg-220 Economic Geography

OR

Gg-220 Tourism Geography

Gg-201 Fundamentals of Geographical Analysis



Gg 210: Elements of Climatology and Oceanography (G2)

Objectives:

1. To introduce the students to the basic principles and concepts in Climatology and
Oceanography.

2. To acquaint the students with the applications of Climatology and Oceanography in
different areas and environment.

3. To make the students aware of the Planet Earth and thereby to enrich the student’s
knowledge.

Section I - Climatology
No. Unit Sub Units Periods
1 Introduction to

Climatology and
Atmosphere

1. Definition, nature and scope
2. Importance of Climatology in modern
times.
3. Weather and climate, elements of weather
and climate
4. Composition and structure of the
atmosphere

10

2 Insolation 1. Heat budget of the Earth.
2. Factors affecting horizontal distribution

of temperature.
3. Inversion of temperature, lapse rate

and its types.
4. Global warming.

8

3 Atmospheric Pressure and
Wind System

1. Vertical and horizontal distribution of
pressure.

2. Formation of pressure belts
and their relation with winds.

3. Concept of pressure gradient.
4. Type of winds- planetary winds, periodic
winds (Monsoon winds), local winds - land
and sea breezes, mountain  and valley winds.
5. El Niño and La Niña

10

4 Atmospheric Moisture
and Precipitation

1. Sources of moisture, methods to
express  humidity of the air- absolute
and relative humidity.

2. Forms of precipitation- rain, snow, dew,
hail and fog.
3. Types of clouds- high, medium low
clouds.

10

5 Atmospheric Disturbances 1.Cyclones- tropical and temperate
and associated weather conditions.

2.Anticyclones and associated weather
conditions.

7



Section II – Oceanography
6 Oceanography 1. Definition, nature and scope.

2. Relevance of Oceanography on earth
8

7 Submarine Relief 1. General idea of ocean relief.
2. Relief of Atlantic, Pacific and Indian

oceans.

8

8 Properties of Ocean
Water

1. Properties of ocean water-
temperature, density.

2. Salinity- meaning and causes.
3. Salinity of oceans, seas, and lakes with

examples.

10

9 Movements of Ocean
Water

1. Waves- Characteristics of sea waves,
tsunamis.

2. Ocean currents- meaning, causes, types.
3. Ocean currents of Atlantic, Pacific and

Indian Oceans
4. Effects of ocean currents.
5. Tides- meaning, causes, types.
6. Equilibrium theory of tides.

12

10 Coastal Environment 1.Significance of Coastal Environment.
2.Oceans as Storehouse of Resources for the
future

7

Reference Books:
Critchfield, H.J., 1997. General Climatology, Prentice Hall of India Pvt. Ltd, New Delhi.
Dasgupta, A. and Kapoor, A.N., Principles of Physical Geography.
Grald, S., General Oceanography.
Ttrewartha, G., Introduction to Weather and Climate.
King, C.A.M., Oceanography for Geographers.
Lake, P., Physical Geography.
Lutgens, F.K. and Tarbuck, E.J., 2007. The Atmosphere, Pearson Prentice Hall,
Pirie, R.G., Oceanography (Contemporary).
Ross, D.A., 1988. Introduction to Oceanography. Prentice Hall, New Jersey.
Sharma, R.C. and Vatel. M.,- Oceanography for Geographers.
Strahler, A.A. and Strahler, A. N., 2002. Physical Geography: Science and Systems of the
Human Environment, John Wiley and Sons, INC.
Strahler, A.H. and Strahler, A. N., 1992. Modern Physical Geography, John Wiley and Sons, Inc.
Strahler, A.N., 1965. Introduction to Physical Geography, John Wiley and Sons, INC.
Ahirrao, W.R., Alizad, S.S. and Dhapte, C.S., 1998.  Climatology and Oceanography, Nirali
Prakashan, Pune.
Bhagvat Arvind and Karlekar Shrikant : Prakrutik Bhuvidnyan
Datye and Datye : Sugam Prakrutik Bhuvidyan.

Various websites of internet.



  F.Y.B.A. Economics

                                G-1 Indian Economic Environment

Annexure –II

1) Title of the course:

Class: F.Y.B.A.

Subject: Economics.

Title: Year of Implementation: From June - 2019

2) Preamble of the syllabus:

The proposed curriculum is with an objective to enhance the existing syllabus, make it

contextual as well as applicable and to incorporate all the latest changes in the national

economy. The board examined the short comings of the existing syllabus and expressed

the need to change it. While doing so the board analyzed other curricula of existing

universities in respective subjects in terms of content, relevance, quality and pattern of

teaching that has been synthesized in the present proposal. While framing the draft of

syllabus, guidance from industrial experts and professionals was seeked.

The present era is that of structural transformation especially within the country.

Moreover fast changing international scenario and approach of other countries towards

our human resource makes it mandatory for the educational system to impart latest

knowledge to our students, so that they are prepared to merge themselves in the

challenging economic and corporate environment.

Hence, a change in the paper and restructuring of syllabus becomes imperative. The

syllabus needs to be holistic in nature. It should be contextual and clear the basics of

economics but at the same time it should teach application of the theories in day to day

life.

In the modern world, competition is an inseparable part of our lives. To inculcate a

competitive spirit among the students, the syllabus should include all the recent

advancement with in and out of the country with its pros and cons.

3) Objectives of the paper



The revised syllabus has changes in the name of the paper, topics and sub topics offered

as compared to the old syllabus. The paper will make the syllabus more comprehensive

and modified to suitably align with the changing Indian scenario. The paper will set an

apt background for students to comprehend knowledge of economics in their academic

career and apply the knowledge in their life.

9) University terms

Academic calendar of the affiliating university will be followed.

10) Subject wise detail syllabus

Semester 1
Units Name and sub titles of the Chapter  No of

lectures
Unit 1 Introduction 16

1.1 Meaning, Factors affecting Economic Environment-
Economic, Political, Technological, Social & Cultural

08

1.2 Challenges to Indian Economy: Natural Resources, Energy
Resources,  Education, Health, Environment

04

1.3 Comparison of Indian Economy with the World Economy-
Population, Agriculture, Industry and Service Sector

04

Unit 2 Agricultural Environment 16
2.1 Role of Agriculture in Indian Economy 04
2.2 Challenges to Indian Agriculture-Productivity, Rural Credit,
Marketing, Rural Entrepreneurship

08

Recent Trends in Indian Agriculture: Cropping pattern,
Technology, Crop Insurance, Water Management, Agri-
Business

04

Unit 3 Industrial Environment 16
3.1 Role of Industry in Indian Economic Development 04
3.2 Industrial Policy Resolution, 1991- Liberalization,
Privatization and  Globalization (LPG)

03

3.3 Challenges to Indian Industry-Labour & Employment,
Regional Imbalance,   Finance, Technology

03

3.4 Micro, Small and Medium Enterprises (MSME)- Definition &
Role

03

3.5 Recent trends in Indian Industry- Indian Multinationals & New
Policies

03

Semester 2
Unit 1 Service Sector Environment 12

1.1 Role and Growth of Service Sector in Indian Economy 02



1.2 Challenges to Indian Service sector- Business-based &
Knowledge-based      Sector, Education sector, Health sector,
Insurance, Tourism, Banking

06

1.3 Recent Trends in Indian Service Sector- Digital Economy,
E-Commerce, E-  Finance

04

Unit 2 Banking Environment 18
2.1 Banking- Definition, Functions, Changing Structure of
Banking in India- New
Private Banks, Small Banks, Payment Banks

08

2.2 Bank Accounts- Types, Procedure and Operation of Accounts 05
2.3 Recent Trends in Indian Banking Environment- E-Banking,
E- Wallets, Bank Mergers and Amalgamations

05

Unit 3 Overview of Indian economy 18
3.1 Challenges of Indian Economy- Poverty, Employment,
Inequality, Informal
Sector

09

3.2 Policy Measures (Two-Three recent Programmes)-
Poverty Alleviation Programmes; Employment Generation
Programmes; Agriculture Development Programmes, Skill
Development Programmes ……………………..

09

11) Recommended books

Semester I: Basic Reading List

Agrawal A.N., Problems of Development & Planning, (Latest Edition)

Ashwani Mahajan, ‘Indian Economy’ S. Chand & Company Ltd., New Delhi.

Cherunilam Francis, ‘Business Environment-Text and Cases’ Himalaya Publishing

House(Latest Edition)

Faisal Ahmed ‘Business Environment: Indian and Global Perspective’ PHL Learning

Pvt. Ltd. (Latest Edition)

Fernando A.C. (2014) ‘Business Environment’ Pearson Education,

Misra & Puri, ‘Business Environment’, Himalaya Publication House, Mumbai. (Latest

Edition)

Misra & Puri, ‘Indian Economy’, Himalaya Publication House, Mumbai. (Latest Edition)

Recommended Reading

Asian Development Bank (2009) ‘Urban Poverty in India’ BS Books

















Sr.
No.

Topic Sup Topic Learning Points Periods

1 Introduction Location , Extent and
Geopolitical Significance

1.Historical Background
2.Location and Extent
3.Relationship with Neighboring Countries
4.Geopolitical Importance of Indian Ocean.

10

2 Physiography Major Physiographic Regions
and their Importance

1. The Northern Mountains
2.The North Indian Plains
3.The Peninsular Plateau
4.The Costal low lands
5.The Islands

12

3 Drainage Drainage System of India
The Himalayan River System
The Peninsular River System

1.The Indus , The Ganga , The Brahmaputra
2.East Flowing Rivers- Mahanadi, Godavari, Krishna, Kaveri.
3.West Flowing Rivers- Narmada, Tapi, Mahi
4.Rivers of the Sahyadri - Amba & Damanganga

12

4 Climate Characteristics , Origin and
Mechanism of Monsoon,
Various Seasons

1. Characteristics of Indian Climate
2.Role of Various Controlling Factors on Climate of India

3.Monsoon: Origin and Mechanism
4.Various Seasons and Weather Associated with them

11

Objective : -

Savitribai Phule Pune University, Pune
T.Y.B.A

Gg.: 310 Regional Geography of India (G-3)
June 2015

1.   To acquaint the students with geography of our Nation.
2.   To make the student aware of the magnitude of problems and Prospects at National level.
3.    To help the students to understand the inter relationship between the subject and the society.
4.   To help the students to understand the recent trends in regional studies.

SECTION - I

SECTION – II
5 Soils and

Natural
Vegetation

Types and Distribution
Types of Soils and its Distribution
Soil Degradation and Conservation
Types of Natural Vegetation and its Distribution

12



Deforestation and Conservation
6 Minerals and

Energy
Resources

Mineral Resources

Energy Resources

1.Mineral Resources & its distribution Iron ore, Manganese, Bauxite,
Copper
2.Energy Resources-
a)Major Conventional & its Distribution Coal, Mineral Oil, Natural Gas
b)Non-conventional - Hydroelectricity,  Solar energy, Wind energy,
Biogas, Atomic energy

12

7 Agriculture Significance and Recent
Trends in Agriculture

1. Significance of Agriculture in Indian Economy
2. Green Revolution
3. White Revolution
4.Blue  Revolution
5. Livestock Resources,
6.Tissue Culture & Horticulture
7. Poly House and Agriculture

11

8 Planning and
Development

Regional Planning and
development

1.Concept, Objectives, Need, Nature of Regional Planning
2.Experience of Regional Planning in India
3.Regional Development of Maharashtra

10

Suggested Readings:
1. Aher A.B , Chaodhari A. P & Chaodhari Archna. Regional Geography of India Prashant Publication Jalgaon 2015
2. Deshpande C.D: India-A Regional Interpretation Northern Book Centre, New Delhi.1992.
3. Farmer, B.H.: An Introduction to South Asia. Methuen, London, 1983.
4. Govt. of India: India - Reference Annual, 2001 Pub. Div, New Delhi, 2001.
5. Govt. of India: National Atlas of India, NATMO Publication, Calcutta..
6. Govt. of India: The Gazetteer of India. Vol I & III Publication Division, New Delhi, 1965.
7. Learmonth, A.T.A. et.al(ed.) : Man and Land of South Asia Concept, New Delhi.
8. Mitra, A.: Levels of Regional Development India Census of India, Vol I, Part I-A (i) and (ii) New Delhi, 1967.
9. Routray, J.K.: Geography of Regional Disparity Asian Institute of Technology, Bangkok, 1993.
10. Shafi, M: Geography of South Asia, McMillan & Co., Calcutta, 2000.
11. Singh, R.L.(ed.): India: A Regional Geography. National Geogphical Society. India, Varanasi, 1971.
12. Spate, O.H.K. and Learmonth, A.T.A.; India and Pakistan - Land, People and Economy Methuen & Co., London, 1967.
13. P. G. Saptarshi, J. C. More, V. R. Ugale & A. H. Musmade :A Geographical Region of India : Diamond Publication (2009) (Marathi)
14. Patil S. G., Suryawanshi R. S., Pacharne S., Choudhar A. H. : Economic Geography, Atharav Prakashan, Pune. (2014) (Marathi).
15. Aher A. B. , Arekar R.: Commercial Geography,  Atharav Prakashan, Pune. (2013) (Marathi).
16. Datt & Sunderm: Indian Economy (2014)



UNIVERSITY OF PUNE

Revised Course Structure of English

F. Y. B. A. Compulsory English (w. e. f- 2013-
2014)

Prescribed Text: Visionary Gleam: A Selection of Prose and
Poetry (Board of Editors- Orient Blackswan)

Objectives

a) To familiarize students with excellent pieces of prose and poetry in English so
that they realize the beauty and communicative power of English

b) To expose them to native cultural experiences and situations in order to
develop humane values and social awareness

c) To develop overall linguistic competence and communicative skills of the
students

Term-I Term-II
Prose- 1, 2, 3, 4 Prose- 5, 6, 7, 8

Poetry- 9, 10, 11 Poetry- 12, 13, 14

Grammar- 1, 2, 3 Grammar- 4, 5

Communication Skills- 1,2,3,4,5                    Communication Skills- 6,7,8,9,10

Prose

1. - R.K Narayan

2. Our Urgent Need of Self-esteem-Nathaniel Branden

3. The Gift of Magi-

4. Karma-Khushwant Singh

5. Tryst with Destiny-Jawaharlal Nehru

6. Youth and the Tasks Ahead-Karan Singh

7. Prospects of Democracy in India-B. R. Ambedkar

8. The Eyes are not Here-Ruskin Bond



Poetry
9. A Red, Red Rose- Robert Burns
10. Where the Mind is without Fear- Rabindranath Tagore
11. If You Call Me- Sarojini Naidu
12. Upon Westminster Bridge- William Wordsworth
13. An old Woman- Arun Kolatkar
14. Success is Counted Sweetest- Emily Dickinson

Grammar and Communication Skills

Grammar:

1. Articles

2. Prepositions

3. Verbs

3.1 Regular and Irregular Verbs

3.2 Auxiliaries (Primary and Modal)

4. Tenses

4.1 Present tense- A) Simple present, B) Present progressive, C) Present
perfect, D) Present perfect progressive

4.2 Past tense- A) Simple past, B) Past progressive, C) Past perfect, D) Past
perfect progressive

4.3 Future tense- - A) Simple future, B) future progressive, C) Future
perfect, D) Future perfect progressive

5. Subject-Verb Agreement (Concord)

Communication skills:

1. Taking Leave

2. Introducing Yourself

3. Introducing People to One Another

4. Making Requests and Asking for Directions

5. Making and Accepting an Apology



6. Inviting and Accepting/Declining an Invitation

7. Making a Complaint

8. Congratulating, Expressing Sympathy and Offering Condolences

9. Making Suggestions, Offering Advice and Persuading

10. Expressing Agreement/Disagreement and Seeking Clarification

Question paper pattern of the course will be given in due course of time



UNIVERSITY OF PUNE

Revised Course Structure of English

S. Y. B. A. Compulsory English (w. e. f- 2014- 2015)

(1) Objectives

1. To develop competence among the students for self-learning
2. To familiarize students with excellent pieces of prose and poetry in English so
     that they realize the beauty and communicative power of English
3. To develop students’ interest in reading literary pieces
4. To expose them to native cultural experiences and situations in order to
    develop humane values and social awareness
5. To develop overall linguistic competence and communicative skills of the
     students

(2) Course Content

     Prescribed Text: Literary Landscapes (Ed. Board of Editors, Orient Blackswan)

Literature Components

1. Playing the English Gentleman- Mohandas Karamchand Gandhi
2. The Homecoming- Rabindranath Tagore
3. A Letter by Hazlitt to His Son- William Hazlitt
4. Freedom of the Press- Shashi Tharoor
5. A Cup of Tea- Katherine Mansfield
6. The Last Leaf- William Sydney Porter
7. Kalpana Chawla

8. My Lost Dollar- Stephen Leacock

9. The Quality of Mercy- William Shakespeare

10. The Village Schoolmaster- Oliver Goldsmith
11. The Solitary Reaper- William Wordsworth
12. O Captain! My Captain!- Walt Whitman
13. Laugh and Be Merry- John Masefield
14. Still I Rise- Maya Angelou
15. Another Woman- Imtiaz Dharker
16. My Grandmother’s House- Kamala Suraiyya Das



Language Components

1. Vocabulary
-Introduction
-Collocations: Words that go together
-Phrasal verbs
-Commonly confused words
-One-word substitutes
-Idioms
2. Grammar
-The passive voice
-Direct and indirect speech
-Negative sentences
-Question tags
-Simple, compound and complex sentences

3. Written Communication
-Paragraph writing
-Report writing
-Letter writing

Term-wise division of the syllabus:

Term-I Term-II

Literature components                                               Literature components

Unit – 1 to 4 and 9 to 12                    Unit – 5 to 8 and 13 to 16

Language components                                               Language components

1. Vocabulary           2. Grammar: (Negative sentences, Question
   Tags, Simple, compound and
   complex sentences only)

2. Grammar            3. Written Communication
(The passive voice and
Direct and indirect speech only)



1



Shakespearean Tragedy - A. C. Brally

Modern Tragedy - Raymond Williams



SAVITRIBAI PHULE PUNE UNIVERSITY, PUNE.

REVISED SYLLABUS IN PSYCHOLOGY

FOR T.Y.B.A.

TO BE IMPLEMENTED FROM 2015-2016

PAPER NO. PAPER TITLE

G3
INDUSTRIAL AND ORGANIZATIONAL PSYCHOLOGY

OR

APPLIED PSYCHOLOGY

S3
SCIENTIFIC RESEARCH AND EXPERIMENTAL

PSYCHOLOGY

S4 PSYCHOLOGY PRACTICAL: TEST AND EXPERIMENTS







Savitribai Phule Pune University



3: Structure of the course:

Year Semester Paper
No.

Title of the Paper Lectures per
week

Credit for
semester

First Year 1 DSC-
PSY-1A

Foundations of
Psychology

03 03

2 DSC-
PSY-1B

Introduction to Social
Psychology

03 03

4: Implementation of UG course structure:

Each semester shall have 3 credits for teaching. Each credit is equal to 15
hours, so this course shall have 45 teaching hours. In addition to that there
shall be three hours allotted to internal evaluation. Changes as per the
university guidelines shall be communicated from time to time.



F.Y.B.A. Psychology
(w.e.f. 2019-2020)

(Choice Based Credit System) 70:30-Pattern
(70-Semester-End Exam & 30-Internal Evaluation)

Course DSC-PSY- 1A: Foundations of Psychology

Course objectives and learning outcomes:



, ( ). . ,

2. ( ). . ,

, ( ). : .

( ). : .



F.Y.B.A. Psychology
(w.e.f. 2019-2020)

(Choice Based Credit System) 70:30-Pattern
(70-Semester-End Exam & 30-Internal Evaluation)

Course DSC-PSY- 1B : Introduction to Social Psychology

Course objectives and learning outcomes:



, ( ). .

, , ( ). . , .

, , , ( ). . , .

( ). . , .





University of Pune
F. Y. B. A. Political Science

G-1 General Paper

INDIAN GOVERNMENT AND POLITICS

                       (80. 20 pattern to be implemented from 2013-2014)

COURSE RATIONALE

This paper focuses in detail on the political processes and the actual functioning of
the political system .It simultaneously studies in detail the political structure both
Constitutional and Administrative. It emphasizes on local influences that derive
from social stratification of castes and jatis, from language, religion, ethic and
economic determinants and critically assesses its impact on the political processes.
the major contradictions of the Indian Political Process are to be critically analyzed
along with an assessment of its relative success and failure in a comparative
perspective with other developing countries and in particular those belonging to the
South Asian region.

Term I                                           Period

Topic 1: Background and the Salient Features of Indian Constitution

a) Formation of Constituent Assembly
b) Philosophy of the Preamble for Indian Constitution   12
c) Major Features: Parliamentary Democracy, Federalism, Independent

Judiciary –Social Justice and Social Transformation

Topic 2: Fundamental Rights, Duties and the Directive Principles of State
Policy

a) Nature of Fundamental Rights –Major Fundamental Rights-Right to
Equality, Right to Liberty, Right to Freedom of  Religion, Cultural and
Educational Rights         12

b) Importance of Fundamental Duties
c) Nature and Significance of Directive Principles of State Policy



Topic 3: Federalism

a) Salient Features of Indian Federalism
b) Centre –State Relations        12
c) Issues of Conflict-Water Issue, Border Issue and Sharing of  Resources

Topic 4: Structure of Union Government
-Legislature-Executive –Judiciary

a) Union   Legislature - Structure-Powers and Role
b) Union  Executive-President, Prime Minister and his Cabinet-  12

Role and Functions
c) Judiciary- Nature of  Judiciary, Supreme Court-Powers and Functions

Term  II

Topic 5: Structure of State Government
-Legislature-Executive –Judiciary

a) State  Legislature - Structure-Powers and Role    12
b) State Executive-Governor , Chief  Minister and his Cabinet-

Role and Functions
c) Judiciary- Nature of  Judiciary, High Court-Powers and Functions

Topic 6: Party System and Elections

a) Nature and Changing Pattern of Party System
b) Elections- Election Commission :-Major Features of Electoral System and

Patterns Of  Voting Behavior       12
c) Rise and Role of Regional Parties

Topic 7: Role of Caste and Religion in Indian Politics

a) Caste and Politics of  Identity
b) Rise of OBCs         12
c) Religion and Politics of  Communalism



Topic 8: Issues of Regionalism and Development

a) Causes and Patterns of Regionalism
b) Issues of Development-Uneven Development-Leading to Regional

Imbalance-Poverty Eradication, Health and Education   12

Readings:

Chavan Shankar,Bhartiya Shashan ani Rajkaran,Pratima Prakashan,Pune

Jagatap Bhanudas,P.Bhartiya Shashan ani Rajkaran.

Lodhi Kaniz  Fatema Niyaz Ahmed and Prof.Salma A.S, :Government and Politics
of india ,Prashnt Publication,Jalgaon.

G.Austin, The Indian Constitution: Corner Stone of a Nation, Oxford,Oxford
University Press.1966.

_______, Working a Democratic Constitution: The Indian
Experience,Delhi,Oxford University Press,2000.

D.D.Basu,An Introduction to the Constitution of India,New Delhi,Princeton Hall,
1994.

Jha Rajesh,Fundamentals of Indian Political System. Dorling Kindersley (India)
Pvt Ltd,Pearson Education Society Delhi 2012

P.Brass Politics of Indian Since Independence,2nd edn.,Cambridge, Cambridge
University Press,1994.

Abbas/Kumar/Alam, Indian Government and Politics,Pearson ,Delhi,2011.

F.R Frankle, India’s Political Economy 1947-1977: the Gradual Revolution,
Oxford, Oxford University Press, 1978

A Kohli, Democracy and Discontent: India’s Growing Crisis of Governability,
Cambridge, Cambridge University Press, 1991.

A.G. Noorain (ed.), Constitutional Questions in India: The President, Parliament
and the States, Delhi,Oxford University Press,2000.







University of Pune

S.Y.B.A Political Science

G-2 General Paper

POLITICAL THEORY& CONCEPTS

(80-20 Pattern to be implemented from 2014-2015)

Course Objectives:
This is an introductory paper to the concepts, ideas and theories in political theory. It seeks to
explain the evolution and usage of these concepts, ideas and theories with reference to
individual thinkers both historically and analytically. The different ideological standpoints
with regard to various concepts and theories are to be critically explained with the purpose of
highlighting the differences in their perspectives and in order to understand their continuity
and change. Furthermore there is a need to emphasize the continuing relevance of these
concepts today and explain how an idea and theory of yesteryears gains prominence in
contemporary political theory.

Term-I

Unit: 1 - Introducing Political Theory
a) Definitions, Nature &Scope
 b) Traditions of Political Theory: Liberal & Conservative

 Unit: 2 - State
a) Definitions Meaning and Elements
b) Perspectives on State (Liberal, Marxist)

Unit: 3 - Power & Authority
a) Conceptions of Power, Power as Exploitation, Authority, Hegemony,

Foucault on Power
b) Authority: Meaning, Nature & its forms

 Unit-4 - Right and Justice
a) Meaning, Nature &Kinds of Rights
b) Dimensions of Justice (Social, Economic Political)



Term-II

Unit: 5 – Liberty and Equality
a) Liberty: Meaning, Nature, Classification: Negative & Positive Liberty
b) Equality: Meaning, Nature, Types of Equality: Equality OF Opportunity;

political Equality, Affirmative Action

Unit: 6 – Democracy
a) The Concept of Democracy, Direct Participatory & Liberal Democracy
b) Perspectives on Democracy, Merits and demerits

 Unit: 7 – Sovereignty
a)Meaning & Characteristics of sovereignty
b)Theory of Popular Sovereignty

Unit 8: Globalisation
a) Definition, Meaning
b) Impact of Globalisation

 Readings:

 Lodhi Kaniz Fatema, Political Theory

 Chavan Shankar Political Theory , Pratima Prakshan ,Pune.

Benke Suvarna, Rajkiya Siddhant, Prashant Publication, Jalgaon

Bhargava Rajeev & Ashok Acharya (eds), Political Theory: An Introduction.
Pearson Longman, 2008. (English Medium)
Bhargava Rajeev & Ashok Acharya (eds), Political Theory: An Introduction.
Pearson Longman, 2008. (Marathi Medium)
Gauba O.P, An Introduction to Political Theory, New Delhi, Macmillan, 1981.
Sir E. Barker, Principles of Social and Political Theory, Calcutta, Oxford
University Press, 1976.
N. P. Barry, Introduction to Modern Political Theory, London, Macmillan, 1995.
S. Benhabib and D. Cornell, Feminism as Critique, Cambridge, Polity Press,
1987. Political Science 7
S. I. Benn and R. S. Peters, Social Principles and the Democratic State, London,
George & Allen, 1959. A. Brecht, Political Theory: The Foundations of
Twentieth Century Political Thought, Bombay, The Times of India Press, 1965.
M. Carnoy, The State and Political Theory, Princeton NJ, Princeton University
Press, 1984.
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SYLLABUS FOR TYBA POLITICAL SCIENCE (G-3)

POLITICAL IDEALOGIES

Course Rationale:
This paper studies the role of different political ideologies and their impact in politics. Each

ideology is critically studied in its historical context. In course of its evolution and development, the
different streams and subtle nuances within each ideology, the changes and continuities in its doctrine
and its relevance to contemporary times are highlighted. The close link between an idea and its actual
realization in public policy needs to be explained as well. The philosophical basis of the ideologies is
emphasized with special emphasis on key thinkers and their theoretical formulations. The legacy of all
the major ideologies is to be critically assessed.

SECTION-I

UNIT-I: - Ideology               08
a) Origin, Meaning, Definition
b) Nature and Scope

UNIT-II: - Nationalism         14
a) Meaning, Definitions and Elements
b) Progressive and Reactionary
c) Internationalism

UNIT-III: - Democratic Socialism        14
a) Meaning, Nature and Features
b) Achievements and  Limitations
c) Types : Febianism, Syndicalism, Guild Socialism

UNIT-IV: - Fascism          12
a) Factors responsible for the rise of Fascism
b) Principles
c) Corporate State

SECTION-II

UNIT-V: - Marxism          12
a) Historical Materialism
b) Theory of Surplus Value
c) Marxian State

UNIT-VI: - Phule-Ambekarism        12
a) Equality
b) Religion
c) Democracy
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UNIT-VII: -   Gandhism         12
a) Truth and Non-Violence
b) Theory of Satyagraha
c) Gram Swaraj

UNIT-VIII: - Feminism         12
a) Meaning and Nature
b) Liberal Feminism
c) Feminism in India : Caste, Patriarchy, Women’s Representation

Readings:

L. P. Baradat, Political Ideologies: Their Origins and Impact, Englewood Cliffs NJ, Prentice Hall, 1989.
. ————, The Liberal Tradition in China, Hong Kong and New York, Chinese University of Hong
Kong Press, 1983.
 D. Bell, The End of Ideology, New York, The Free Press, 1960.
R. N. Berki, Socialism, London, John Dent and Sons, 1975.
Sir I. Berlin, “Nationalism: Past Neglect and Present Power” in H. Hardy (ed.) Against the Current,
Oxford, Oxford University Press, 1981.
J. Bondurant, Conquest of Violence: the Gandhian Philosophy of Conflict, Berkeley, University of
California Press, 1965.
 R. M. Christenson, et al., Ideologies and Modern Politics, London, Thomas Nelson and Sons, 1971.
 P. Gay, The Dilemma of Democratic Socialism: Eduard Bernstein’s challenge to Marx, New York,
Columbia University Press, 1952.
 E. Gellner, Nations and Nationalism, Oxford, Blackwell, 1983.Political Science 76 J. Gray, Liberalism,
Minneapolis, University of Minnesota Press, 1986.
 J. Gray, Liberalisms: Essays in Political Philosophy, London, Rout ledge, 1989.
D. Ingersoll and R.K. Mathews, The Philosophic Roots of Modern Ideologies: Liberalism, Communism
and Fascism, Englewood Cliffs NJ, Prentice Hall, 1991.
 R. N. Iyer, The Moral and Political Thought of Mahatma Gandhi, New York, Oxford University Press,
1973.
M. Kitchen, Fascism, London, Dent, 1979.
D. J. Manning, Liberalism, London, John Dent and Sons, 1976.
 H. C. Mansfield, The Spirit of Liberalism, Cambridge, Harvard University Press. Political Science 77
D. McLellan, Marxism after Marx, London, Macmillan, 1975.
————, On Nationality, Oxford, The Clarendon Press, 1995.
Dr.Lodhi Kaniz Fatma Niyaz Ahmed, Modern Political Ideologies, Success Publication, Pune, 2015.
Dr. Benke Suvarna, Political Theory (Marathi), Peasant Publication, Jalgaon, 2014.
Dr. Chavan Shankar, Modern Political Ideology (Marathi), Pratima Prakashan,  Pune.
Dr. Devare P.D., & Dr. D.S. Nikumbh, Modern Political Ideologies (Marathi), Prashant Publication,
Jalgaon, 2008.
Dr. Date Sunil & Dr. Dhobale Ramesh, Political Ideologies (Marathi), Vidya Book Publishers,
Aurangabad, 2009.
Dr. Rathi Shubhangi, Modern Political Ideologies (Marathi), Atharva Publication, Jalgaon, 2014.
Kulkarni A.N., Modern Political Ideologies, Vidya Prakashann Nagpur, 2014

    OR
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SYLLABUS FOR TYBA POLITICAL SCIENCE (S-4)

INTERNATIONAL POLITICS

Course Rationale:
  This paper deals with concepts and dimensions of international relations and makes an analysis

of different theories highlighting the major debates and differences within the different theoretical
paradigms. The dominant theories of power and the question of equity and justice, the different aspects
of balance of power leading to the present situation of a unipolar world are included. It highlights
various aspects of conflict and conflict resolution, collective security and in the specificity of the long
period of the post Second World War phase of the Cold War, of Détente and Deterrence leading to
theories of rough parity in armaments.

SECTION-I:

UNIT I :- International Politics     12
a) Nature and Scope
b) Theories of Idealism and Realism

UNIT II :- Approaches to the Study of International Relations    12
a) Power Approach
b) Decision Making Approach
c) System Approach

UNIT III :- Power          12
a) Meaning
b) Elements
c) Changing Nature of the National Power

UNIT IV :- Balance of Power        12
a) Meaning and Nature
b) Characteristics
c) Changing Nature of the Balance of Power

SECTION –II

UNIT V :- Security          12
a) Meaning and definition
b) Regional Security
c) Collective Security

UNIT VI :- Diplomacy         12
a) Meaning
b) Types of Diplomacy
c) Challenges To Diplomacy
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UNIT VII :- Disarmament         12
a) Meaning and Nature
b) Types of Disarmament
c) Issues and Challenges

UNIT VIII :- Issues in International Politics 12

a) Human Rights –Its variations and Measures
b)  Terrorism – Causes and Consciousness

Readings:
D. A. Baldwin (ed.), Neo-realism and Neo-liberalism, New York, Columbia University Press,
1993.  (ed.), Paradoxes of Power, New York, Basil Blackwell, 1989.
J. C. Bennett (ed.), Nuclear Weapons and the Conflict of Conscience, New York, Charles Scribner’s
Sons, 1962.
D.G. Brennan (ed.), Arms Control, Disarmament and National Security, New York, George Braziller,
1961.
H. Bull, The Control of the Arms Race, New York, Praeger, 1961.
K von Clausewitz, War, Politics and Power: Selections, Chicago, Henry Regnery Company, 1962.
W. D. Coplin, Introduction to International Politics, Chicago, Markham, 1971
K. Deutsch, The Analysis of International Relations, Englewood Cliffs NJ, Prentice Hall, 1967. J. E.
Dougherty, How to think about Arms Control and Disarmament, New York, Alfred A. Knopf, 1962
  R. L. Pfaltzfraff, Jr., Contending Theories of International Relations, Philadelphia, J.B. Lippincott Co.,
1970.
 W. Epstein, Disarmament: 25 years of Effort, Toronto, Canadian Institute of International Affairs, 1971.
 The Last Chance: Nuclear Proliferation and Arms Control, New York, The Free Press, 1976.
 R. A. Falk, Law, Morality and War in the Contemporary World, New York, Frederick A Praegar, 1963
 H. W. Forbes, The Strategy of Disarmament, Washington DC, Public Affairs Press, 1962.
J. Galtung, The True Worlds: A Transnational Perspective, New York, The Free Press, 1980.
 F. I. Greenstein and N. W. Polsby, Theory of International Relations, Reading Massachusetts, Addison-
Wesley, 1979.
K.J. Holsti, Why Nations Realign, London, Allen and Unwin, 1982.
————, The Dividing Discipline, Boston, Allen and Unwin, 1985.
 ————, Peace and War: Armed Conflicts and International Order 1648-1989, Cambridge,
Cambridge University Press, 1991.
 A. Hurrell, “Collective Security and International Order Revisited” International Relations, Vol. II,
No.1, April.
. R. O. Keohane, After Hegemony: Cooperation and Discord in the World Political Economy, Princeton
NJ, Princeton, University Press, 1984.
 ———— (ed.), Neo-realism and Its Critics, New York, Columbia University Press, 1986.
 ————, International Institutions and State Power, Boulder Colorado, Westview Press, 1989. ———
— and E. Ostrom (eds.), Local Commons and Global Interdependence: Heterogeneity and Co-operation
in Two Domains, London, Sage, 1994.
S. D. Krasner (ed.), International Regimes, Ithaca NY, Cornell University Press, 1983.
Political Science 23 H. D. Lasswell, World Politics and Personal Insecurity, New York, McGraw-Hill
Book Company, 1953.
H. J. Morgenthau, Politics Among Nations, 6th edition, revised by K. W. Thompson, New York, Alfred
Knopf, 1985.
 J. A. Vasquez, The Power of Power Politics, London, Frances Pinter, 1983.







Revised syllabi (2019 Pattern) for three years B.com Degree course (CBCS)

Semester - I
Marketing and Salesmanship- I

(Fundamentals of Marketing)

Course Code – 116 - C No. of Credits :- 03

Objectives of the Course
1. To introduce the basic concepts in Marketing.
2. To give the insight of the basic knowledge of Market Segmentation and Marketing Mix
3. To impart knowledge on Product and Price Mix.
4. To establish link between commerce, business and marketing.
5. To understand the segmentation of markets and Marketing Mix.
6. To enable students to apply this knowledge in practicality by enhancing their skills in the field of Marketing.

Unit
No.

Unit Title Contents Purposed Skills To Be
Developed

1 Introduction to Market
and  Marketing

1.1 Meaning and Definition of Market

1.2 Classification of Markets

1.3 Marketing Concept: Traditional and Modern

1.4 Importance of Marketing

1.5 Functions of Marketing:

     Buying, Selling, Assembling, Storage, Transportation,

Standardization, Grading, Branding, Advertising,

Packaging, Risk Bearing, Insurance, Marketing

Finance, Market Research and Marketing Information.

Selling vs. Marketing

The basic knowledge of Market

and Marketing will be

developed amongst students.



2 Market Segmentation

and Marketing Mix

2.1 Market Segmentation: -

2.1.1 Introduction

2.1.2 Meaning and Definition

2.1.3 Importance

2.1.4 Limitations

2.1.5 Bases for Segmentation

2.2 Marketing Mix

2.2.1 Introduction

2.2.2 Meaning &  Definition

2.2.3 Elements of Marketing Mix- Product, Price, Place

and Promotion

2.2.4 Importance of Marketing Mix

Students will develop the

Marketing Segmentation

knowledge along with the basic

concept of Marketing Mix.

3 Product Mix and Price

Mix

3.2 Product Mix

3.2.1 Meaning and Definition

3.2.2 Product Line and Product Mix

3.2.3 Product Classification

3.2.4 Product Life Cycle

3.2.5 Factors Considered for Product Management

3.3 Price Mix

3.3.1 Meaning and Definition

3.3.2 Pricing Objectives

3.3.3 Factors Affecting Pricing Decision

3.3.4 Pricing Methods

Students will get proper insight

of Product and Price Mix.



4 Place Mix  and

Promotion Mix

a. Place Mix

i. Meaning and Definition of Place Mix

ii. Importance

iii. Types of Distribution Channels – consumer

goods and Industrial Goods

iv. Factors Influencing selection of Channels

4.2 Promotion Mix

4.2.1 Meaning of Promotion Mix

4.2.2 Elements of Promotion Mix- Personal Selling,

Public Relation and Sales Promotion

4.2.3 Factors Affecting Market Promotion Mix

4.2.4 Promotion Techniques or Methods

Students will develop the skills

of promoting a product along

with gaining knowledge about

the distribution channels.



FY B Com Semester  : II
Course Code - 126 (C)

1. Objective of the Course
1. To introduce the concept of  Salesmanship.
2. To give insight about various techniques required for the salesman.
3. To inculcatethe importance of Rural Marketing.
4. To acquaint the students with recent trends in marketing and social media marketing.

Depth of the Program - Fundamental Knowledge

Objectives of the Program

1. To help the students to prepare themselves for opportunities in marketing field.
2. To study elaborately the process of salesmanship.
3. To know about Rural Marketing which is an important sector in modern competitive Indian Scenario.
4. To educate the students about the sources and relevance of Recent trends in Marketing.

UNIT NO. UNIT TITLE CONTENTS PURPOSE SKILLS TO BE
DEVELOPED

1 Salesmanship 1.1 Meaning and Definition of Salesmanship
1.2 Features of Salesmanship
1.3 Scope of Salesmanship
1.4 Modern Concept of Salesmanship
1.5 Utility of Salesmanship
1.6 Elements of Salesmanship
1.7 Salesmanship : Arts or Science

Students will get the

knowledge of Salesmanship

and various approaches.



1.8 Salesmanship a Profession
1.9 Qualities of Salesman

2 Process of

Selling

2.1 Psychology of Salesmanship Attracting Attention,
Awakening Interest, Creating Desire and Action

2.2 Stages in Process of Selling

(i) Pre-Sale Preparations
(ii) Prospecting
(iii) Pre-Approach
(iv) Approach
(v) Sales Presentation
(vi) Handling of  Objections
(vii) Close
(viii) After Sales Follow-up

Techniques of salesmanship

skills will be developed.

3 Rural

Marketing

3.1 Rural Marketing

3.1.1 Introduction
3.1.2 Definition of Rural Marketing
3.1.3 Features of Rural Marketing
3.1.4 Importance of Rural Marketing
3.1.5 Present Scenario of Rural Market
3.1.6 Challenges and Opportunities in Rural Marketing

Awareness and importance of

Rural Marketing amongst

students.

4 Recent Trends

in Marketing

4.1 Digital Marketing

4.2 Green Marketing

4.3 Niche Marketing

4.4 E-marketing

4.5 Social Media Marketing- Challenges and Opportunities

Skills of Modern Marketing

will be developed.



Teaching Methodology

Topic

No.

Total

Lectures

Innovative Methods

to be used

Film shows and

AV Applications

Project Expected Outcome

1 14 Class Test, Group
Discussion,
Presentation, Case
Study, Home
Assignment

Short Film
AV Application

Students will get knowledge of the basics

of salesmanship which is a vital aspect of

marketing.

2 14 Class Test, Group
Discussion,
Presentation, Case
Study, Home
Assignment

Short Film
AV Application

It will help the students to implement this

knowledge in practicality by enhancing

their skills in the field of marketing by

using various techniques of salesmanship.

3 12 Class Test, Group
Discussion,
Presentation, Case
Study, Home
Assignment

AV Application It will help the students to gain insights

about Rural Marketing and its uniqueness.

4 08 Class Test, Group
Discussion,
Presentation, Case
Study, Home
Assignment

Short Film,

AV Application

Use of You Tube

It will help the students to gain the insights

about recent trends in marketing field.
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Value added course for F.Y.B. Com. Under Choice Based Credit System 

w.e.f. academic year 2019-20 

 

Savitribai Phule Pune University has introduced Choice Based Credit System from the 

academic year 2019-20.  

 

Students need to earn two credits during first and second semester through completion of two 

value added courses, i.e. one course for each semester.  

 

Guidelines for value added courses : 

 

1. One value added course each is to be conducted for semester – I and semester – II.  

2. Completion of the course is compulsory.  

3. Each course will be of 15 (Fifteen) hours and of 30 marks.  

4. The course contents may be delivered by the teachers or experts from external 

agencies as per the requirement; however, the evaluation must be carried out by 

the college.  

5. Colleges need to maintain proper records of the course, which consist of attendance of 

students, nature of assignments and the statement of marks.  

6. The credits earned by the students need to be shown in the semester end mark sheet.  

7. The evaluation of value added courses may be conducted by adopting any of the 

following method, suitable to the course:- 

a. Written test (Objective or descriptive) 

b. Practical examination  

c. Laboratory work  

d. Project  

e. Presentations  

8. A list of five value added courses is given below; colleges need to choose any two 

courses; each for a semester.   

 

 

 

***** 
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Course No. 1 – Computerised Accounting 

 

Objectives of the course:  

 

The course has been designed to acquaint students with the computerized accounting 

practices used in the industry.  Practical knowledge about accounting software will be 

provided to the students’ along with hands on experience in the computer laboratories. The 

course aims at enhancing skills and employability of students. This course is an extension of 

the existing curriculum of Financial Accounting.  

 

 

Course Contents:  

 Tally Fundamentals  

 Accounts Masters – Groups, Ledgers, Voucher Types – Create, Display, Alter  

 Accounting Voucher Types – Contra, Payment, Receipt, Journal, Sale, Purchase, 

Debit Note, Credit Note  

 Data Export / Import,  

 Finalization Adjustment entries  

 Inventory Masters – Stock Groups, Unit of Measure, Godowns, Stock Items – 

Create, Display, Alter  

 Invoicing – Enter Purchases / Sales / Debit Note / Credit Note in Invoice Mode – 

Accounting Invoice, Item Invoice, Additional expenses, Tax ledgers in Invoices  

 Bank Reconciliation,  

 Data Backup/Restore  

 

Methods of Instruction 

 Lecture 

 Guest speakers 

 Written assignments 

 Laboratory practical  

 

Certification :  

The college needs to provide ‘Course Completion Certificate’ to every student who 

completes the course successfully. The certificate must contain the grade obtained by the 

student in the examination.  

 

***** 
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Course No. 2 – Employability Skill Enhancement Programme  

 

Objectives of the course:  

This programme is designed to aid candidates in their preparation for recruitment through 

campus or outside campus. The course will enable students to be a better professional 

through effective communication.. Students will learn skills to present themselves in an 

effective manner while facing interviews or similar test for placements. 

 

Course Contents:  

 Basic Communication Skills  

 Reasoning Ability 

 Verbal Ability 

 Personal Grooming 

 Personality Development 

 CV Writing Skills 

 Interview Techniques 

 

Methods of Instruction 

 Lecture 

 Class discussion 

 Role plays 

 Guest speakers 

 Written assignments 

 Videos 

 

 

Certification :  

The college needs to provide ‘Course Completion Certificate’ to every student who 

completes the course successfully. The certificate must contain the grade obtained by the 

student in the examination.  

 

***** 
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Course No. 3 – Gender Sensitivity   

 

Objectives of the course:  

The course is designed to sensitize the students regarding the issues of gender and the gender 

inequalities prevalent in society. It aims at raising and developing social consciousness 

among the students. Students are expected to initiate the gender perspective in all the issues 

of their daily life. The course will develop capacity building among the students to enable 

them to engage in policy decisions to remove gender biases in all fields of life in the process 

of gender equality for nation building. 

 

Course Contents:  

1. Gender Inequality and its Impact on Men and Women  

a. Understanding the Notion of Citizenship  

b. Violation of Women’s Rights as Citizens and Individuals  

c. Nature of Gender Inequalities  

d. Access to and Control over Resources and Positions of Power  

 

2. Understanding patriarchy  

a. Biological Sex and Socially Constructed Gender  

b. Femininity and Masculinity,  

c. Gender Stereotypes and their Impact; Breaking the Stereotypes  

d. Gender Equality as Liberation of Men as well as Women  

 

3. Contributing to Prevention of Sexual Harassment  

a. What is and is not Sexual Harassment  

b. Legal Provisions about  prevention of Sexual Harassment 

c. Preconditions for Effective Working of Sexual Harassment Complaints 

Committees 

d. Role of men in prevention of sexual harassment at workplace  

e. Gender sensitive language, work culture and workplace 

 

 

Methods of Instruction 

 Lecture 

 Class discussion 

 Role plays 

 Guest speakers 

 Written assignments 

 Videos 

 

 

Certification :  

The college needs to provide ‘Course Completion Certificate’ to every student who 

completes the course successfully. The certificate must contain the grade obtained by the 

student in the examination.  

 

***** 
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Course No. 4 – Intellectual Property Rights Laws 

 

Objectives of the course:  

 

The course is designed to create awareness about the laws relating to intellectual property 

rights. It aims at providing knowledge about the framework of intellectual property rights. 

Students will be able to understand various types of intellectual properties, its implications 

and significance. The case studies will help students understand practical side of intellectual 

property rights laws.  

 

 

Course Contents ;- 

 Intellectual Property Rights in India: Overview,  

 Patents, Copyrights, Related Rights, Trademarks, Geographical Indications, Industrial 

Designs, New Patent Varieties, Unfair Competition 

 Basic knowledge on the various branches of Intellectual Property Law 

 holistic understanding of the legalities of Intellectual Property Rights 

 Contemporary issues in Intellectual Property Laws 

 Filings for Intellectual Property registration 

 Steps of development of Intellectual Property 

Methods of Instruction 

 Lecture 

 Class discussion 

 Role plays 

 Guest speakers 

 Written assignments 

 Videos 

 

Certification :  

The college needs to provide ‘Course Completion Certificate’ to every student who 

completes the course successfully. The certificate must contain the grade obtained by the 

student in the examination.  

 

***** 

 

 

 

 

 

 

 



SPPU/ Value Added Courses/ B. Com. / CBCS/ 2019-20  Page 6 

 

 

Course No. 5 – Value Education  

Objectives of the course:  

The course is designed to inculcate the values which are an utmost need of the hour to 

overcome various challenges. The students will learn to adopt and implement the suitable 

values at appropriate time, understand various challenges in value adoption in this 

contemporary world, use the ‘Reflection method’ to explore values from inside out. 

The course is expected to aquatint students with the core values such as physical, mental and 

spiritual aspects of personality, developing respect for the dignity of individual and the 

society, inculcation of spirit of patriotism and national integrity and developing tolerance 

towards understanding of different religious faiths as well. The course will help students to be 

a better human being and a strong pillar of society. 

 

Course Contents ;- 

1. Values for excellence in life : 

Developing Values, Personal Values, Family Values, Professional Values. 

 

2. Life Skills : 

Motivational Skills, Communication Skills, Life style modification, Accessibility and 

Addiction, Environmental Awareness. 

 

3. Spiritual Education : 

Different schools of meditation, exploring the self, universal concept of the supreme, 

changing the belief system, Self Esteem, Stress free living.  

 

 

Methods of Instruction 

 Lecture 

 Class discussion 

 Role plays 

 Guest speakers 

 Written assignments 

 Videos 

 

Certification :  

The college needs to provide ‘Course Completion Certificate’ to every student who 

completes the course successfully. The certificate must contain the grade obtained by the 

student in the examination.  

 

***** 


